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Type 2024 2025

Percent 
change,

2024-25 2026

Percent 
change,

2025-26

Trucks 8,893 7,579 -14.8% 7,105 -6.3%

Personal 
vehicles 123,095 94,063 -23.6% 95,873 +1.9%

International Falls, Minnesota/Fort Frances, Ontario, border crossings, 
January-June only, 2024-2026

Source: U.S. Dept. of Transportation Bureau of Transportation Statistics



Type 2024 2025

Percent 
change,

2024-25 2026

Percent 
change,

2025-26

Trucks 122,347 123,430 +0.9% 117,619 -4.7%

Personal 
vehicles 105,709 74,250 -29.8% 72,378 -2.5%

Pembina, North Dakota/Emerson, Manitoba, border crossings,
January-June only, 2024-2026

Source: U.S. Dept. of Transportation Bureau of Transportation Statistics



Type 2024 2025

Percent 
change,

2024-25 2026

Percent 
change,

2025-26

Trucks 756,128 582,531 -23.0% 621,266 +6.6%

Personal 
vehicles 1,744,239 1,646,176 -5.6% 1,709,320 +3.8%

Detroit, Michigan/Windsor, Ontario, border crossings,
January-June only, 2024-2026

Source: U.S. Dept. of Transportation Bureau of Transportation Statistics



Type 2024 2025

Percent 
change,

2024-25 2026

Percent 
change,

2025-26

Trucks 366,653 536,471 +45.8% 467,848 -12.5%

Personal 
vehicles 474,371 371,863 -21.6% 376,708 +1.3%

Port Huron, Michigan/Sarnia, Ontario, border crossings,
January-June only, 2024-2026

Source: U.S. Dept. of Transportation Bureau of Transportation Statistics



Type 2024 2025

Percent 
change,

2024-25 2026

Percent 
change,

2025-26

Trucks 16,610 15,529 -6.5% 13,004 -16.3%

Personal 
vehicles 231,114 176,623 -23.6% 179,639 +1.7%

Sault Ste. Marie, Michigan/Sault Ste. Marie, Ontario, border crossings, 
January-June only, 2024-2026

Source: U.S. Dept. of Transportation Bureau of Transportation Statistics
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m inne s ot a  /  c a na d a  
c ros s - b ord e r t ouris m

Laure n Be nne t t  Mc Ginty
Exe c ut ive  Dire c tor, Exp lore  Minne sota 

Augus t  30 , 20 26



whe re  a re
we  now?

wha t  ha s  
worke d ?

wha t  c om e s  
ne xt ? 

t hre e  q ue s t ions  t o  a ns we r…

1 2 3



s e c ond  in  a rriva ls  for U.S.

# 2
U.S. inb ound  
rank in 20 25

Canada los t  the  # 1 spot  to Me xic o and  fe ll 21% in 20 25

16 M
Canad ian
vis itors

~4 x
the  s ize  of the  
# 3 marke t

The  d ec line  hit  d rive  hard es t  — flip p ing the  mix

- 30 % vs  - 11% 
land  t rave l fe ll fas te r than air t rave l

Sources : Brand  USA; U.S. Dep artment  of Commerce  /  NTTO, July 20 26

s ha re  of a rriva ls  b y m od e

20 24

20 25

La nd  52% (10 .5M) Air 4 8 % (9 .7M)

Air 54 % (8 .6 M)La nd  4 6 % (7.4 M)



four c ons e c ut ive  m ont hs  of b ord e r- c ros s ing growt h

Marc h Ap ril May June

Ca na d ia n  vis it a t ion  t o  Minne s ot a , ye a r- ove r- ye a r c ha nge

20 25 20 26

+1% +14 %

+8 %

+4 %

4 1,50 0  
vis itors

4 0 ,6 0 0  
vis itors

55 ,50 0  
vis itors

73,30 0
vis itors



t he  out look: s t e a d y growt h  t hrough 20 30
Arrivals  are  fore c as t  to re c ove r s te ad ily and  surpass  the  20 19  p re - pande mic  pe ak by 20 30  — roughly +6 % a ye ar.

20 19 20 24 20 25 20 26 20 27 20 28 20 29 20 30

20 19  –  20 30  Ca na d ia n  Arriva ls  (in  m illions )

Sources : Brand  USA; Tourism Economics , July 20 26

20 .7 20 .2

16 .0 16 .7
17.9

18 .9
19 .9

20 .9



20 26  KPMG Wom e n’s  
PGA Cha m p ions hip

World  J unior Hoc ke y 
Cha m p ions hip sWWE Sum m e rSla m



ne ighb oris m  (noun)
a  c om m it m e nt  t o  p rot e c t ing t he  p e op le  
a round  you, no m a t t e r who t he y a re  or 
whe re  t he y c a m e  from



c anad ians  want  to vis it  p e op le , 
c ommunit ie s  and  ind ivid ual 
d e s t inat ions

Core  t e ns ion

De s ire  t o  vis it

Re c ognize  the  value  of U.S. t rave l and  c ite d  c ulture , at t rac t ions , 
natural be auty, e tc ., as  re asons  to go

Re a s on for  p a us e

Polit ic al te ns ion, tariffs / t rade , ant i- Canada rhe toric , borde r 
anxie ty, re c e p t ion c onc e rns , e xc hange  rate /c os t  p re ssure

Comple x, c onflic te d  re lat ionship  with the  U.S., pulle d  be twe e n 
at t rac t ion and  une ase

De s t ina t ion  firs t
St ill vie w pe op le , c ommunit ie s , and  de s t inat ions  pos it ive ly; 
de s t inat ion- le ve l me ssaging outpe rforms  nat ional me ssaging.



“c om e  vis it  your 
  ne ighb ors  in  m inne s ot a ”

c amp aign launc he d  in Marc h 20 26



we  t ook t ha t  
m e s s a ge  t o  our 
c a na d ia n 
ne ighb ors

Ins t a gra m

$15 ,0 0 0

J une  22 –  J uly 31

Toront o

Re gina
Thund e r Ba y

Sa s ka t oon Winnip e g





50 9 ,78 0
reached

1.6 1 M
imp ress ions

19 ,4 78
land ing p age  views

+6 75%
increase  in Canad ian 

web  t raffic

$15 ,0 0 0  
re a c he d …

m ore  t ha n  
ha lf a  m illion  
c a na d ia n
ne ighb ors



ju ly we b  t ra ffic

20 25: 2,8 0 2
20 26 : 21,721

c a na d ia n we b s it e  t ra ffic  up  6 75%



wha t ’s  ne xt

Se p t e m b e r 20 26 : 
Augus t  b ord e r- c ross ing 
d ata

Ma rc h  –  J u ly 20 27:
Canad ian soc ial med ia 
marke t ing camp aign: 

• Thund e r Bay
• Winnip eg



t he  b ord e r is  a  line  on  a  m a p .

t he  ne ighb orhood
is  t he  re a l t h ing.



t ha nk you!
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